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ae => Korean Film Commission(KOFIC) 


KOFIC has estimated that a total of 32,765,953 people bought tickets 
for films in the Seoul area during the third quarter of 2003, a 10.4% 
increase over the 29,680,974 recorded during the same period in 2002. The 
ee enone total number of films during this quarter was 167 and the market share for 

Korean films was 47.9%, a 3.9% increase over the 44.0% achieved in 2002, 
and a 0.7% increase over the 47.2% tally recorded during the first-half of 


2003. Incredibly, Korean films achieved this remarkable box office feat 
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during the summer months, a period that is usually ruled by Hollywood 
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The average number of viewers for the 156 films 
released during the third quarter of 2003 was 194,074 


people, a 28% increase over the 151,153 recorded during 


the same period of 2002. The average number of 
viewers for Korean films was 323,382, while foreign films 
had an average audience of 141,651. As seen in < Table 1>, 
this period saw an increase of over 20% in the number 
of tickets sold for Korean films, while ticket sales for 
foreign films increased by only 2.7% over the previous 
year. As such, this remarkable increase in the number of 
ticket sales for Korean films, which far outpaced the 
increase in the number of tickets sold for foreign films, 
was a continuation of the phenomenon that began 
during the first-half of 2003. Moreover, the average 
number of viewers per Korean film was also a significant 
increase over the average of 217,719 recorded in 2002. 
However, the average number of viewers per Korean 
film may have been influenced somewhat by the fact 
that a smaller number of films were produced and 


released. 





























<Table 2> 
Market share by country 
Third quarter of 2003 Third quarter of 2002 
ony First run Screening epi! gl Market share First run Screening pe! ot Market share 
tickets sold tickets sold 
Total 106 | |7 ee |00.0% [32 |47 meee |00.0% 
(17,822,091) (16,384,244) 
Korea 45 50 ao 47.9% 55 60 [3,055,072 44.0% 
U.S.A 75 80 Ree 44.5% 69 75 14,560,147 49.1% 
oe 46 49 area 27.2% 38 43 10,063,238 33.9% 
Distribution (8,416,769) 

Imported 29 3 | ee 17.3% 31 a2 4,496,909 [5.2% 
China®™ 7 7 | 030,119 3.1% 4 4 569,880 |.9% 
France | | |2 a 0.7% 3 5 | 29,240 0.4% 
Japan 8 8 967,850 3.0% 8 7 |, 100,662 3.7% 
Others lO lO 292,320 0.9% 48 49 265,973 0.9% 
Total 156 67 52,703,992 100.0% 97 502 29,680,974 00.0% 

(30,275,494) (28,265,523) 


(_) Indicates the number of people who went to see newly released films in the third quarter of 2003, and does not include films released prior to this period. 








China* includes Hong Kong and Taiwan 
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The release of such Hollywood blockbusters as, 
<Charlie’s Angels-Full Throttle>, <Terminator 3: Rise of 
the Machines>, and <Tomb Raider 2> during the 
summer months does not seem to have helped increase 
the market share of foreign films, especially, that of US 
films. As seen in <Table 2>, the market share of US. 
films actually decreased when compared with the 2002 
totals, with the decrease in the market share of directly 
distributed films being especially significant. As a result 
of the underperformance of many foreign films at the 
box office during the summer, the market share by 
country for the third quarter of 2003 was not much 
different from the results for the first-half of 2003. In 
fact, of all the foreign films released over the summer 
only <Terminator 3: Rise of the Machines>, and 
<Pirates of the Caribbean> managed to achieve decent 


box office results. 


<Table 3> 


Number of ticket sales on a monthly basis 





Review of the Third Quarter of 2003 For the Korean Film Industry 





arket share by country for the third quarter of 2003 


Korea 
MUSA 
Mi China 
"France 
Mi Japan 

Others 


Significantly, 92.4% of viewers went to see either 
Korean or US. films. Therefore, there is a need to 
provide moviegoers with the opportunity to experience 


a wider diversity of films. 





Section | _ January Total 
Korea 898,010 15,690,983 


Foreign 2231047 | 1,674,716 | 1,534,673 | 1,135,656 | 2,002,564 | 2,002,766 | 2,556,026 | 2413,847 | .1,322,875..| 17,074,970 
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> Korean film ticket sales 
@ Foreign film ticket sales 
© Total ticket sales 


July August September 


Ticket sales during this quarter steadily increased, 
with the highest sales being recorded in July and the 
lowest in September. Nonetheless, more tickets were 
sold during this period than during March and April. 
The rate of increase in the number of tickets sold for 
Korean films from May onwards exhibited no 
significant difference from the increase in foreign films 
over the same period. In addition, Korean films did 
not experience a significant drop-off in the number of 
viewers once the high season came to an end. 
Therefore, the conclusion can be reached that the 
Korean film industry has now secured a steady 
audience. This assertion is further strengthened by the 
fact that the number of viewers who went to see 
Korean films in September 2003 actually increased 


somewhat. 


Let us now take a look at the market share of 
distributors. The two biggest distributors in the 
Korean film industry, Cinema Service and CJ 
Entertainment grabbed 39.2% of the overall market 
and 59.4% of the market share for Korean films, thus 





continuing their near stranglehold on the market. 
Nevertheless, Cheongeoram, which produces and 
distributes only Korean films, also had a very good year 
distributing such hits as <A Tale of two Sisters>, 
<Singles>, and <A Good Lawyer’s Wife>. 
Cheongeoram received 10.1% of the overall market 
share, surpassing the direct distributors to reach third 
place on the list of distributors. Moreover, 
Cheongeoram exhibited remarkable growth by 
accounting for 21% of the total market share for 
Korean films. Since its separation from Cinema 
Service in December 2001 Cheongeoram has 
distributed low and medium-sized budget Korean 
films. Furthermore, the company is set to participate 
in the distribution of such films as < If You Were Me >, 
<Struggle with Solitude>, <Barber of the President>, 
and <The God Hand> as a minority partner. This is 
one company on which we should keep our eyes in the 
future! 

For its part, because of the success of <Pirates of 
the Caribbean>, Walt Disney Korea surpassed Warner 


Brothers for overall films as well as foreign ones in 


terms of box office results and market share. 


A Good Lawyer’s Wifey 
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Section Distributors 
Cinema Service 
C} Entertainment 
Cheongeoram 
Walt Disney 
Warner Brothers Korea 
Korea Pictures 
All Films Columbia 
Twentieth Century Fox Korea 
Showbox Inc. 
UIP Korea 
Others 
Total 
C} Entertainment 
Cheongeoram 
Showbox Inc. 
A Line 
Others 
Total 
Warner Brothers 


Korean Films 


Korea Pictures 
Cinema Sevice 
C} Entertainment 
Twentieth Century Fox Korea 
Others 
Total 


Foreign Films 


* Indicates films released prior to this period. 
Present status of major box office films 


With regard to total box office results, <Memories 
of Murder>, and <My Tutor Friend> continued their 
reign as first and second at the box office during the 
third quarter of 2003. Meanwhile, this period saw 6 
Korean films rank in the box office top 10. These top 
ten films drew a total of 11,198,825 viewers, with 64% 


(7,128,803 people) of this total going to see Korean films. 
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Ticket sales in Seoul Market share 
6/8602,239 20.9% 
6,007,027 18.3% 
3,294,194 10.1% 
2,/10,882 8.3% 
2,995,844 77% 
2,036,492 6.2% 
| 745,003 5.3% 
| 598,049 4.9% 
| 034,196 3270 

979,58 | 3.0% 
3,902,446 11.9% 
$1.460,953 100.0% 
4,394,085 28.0% 
3,294,194 21.0% 
946,273 6.0% 
W301) 0.5% 
2,057,216 13.1% 
| 5,670,983 100.0% 
2,995,844 [5.2% 
eolgeez | 1.4% 

| 936,035 | 1.3% 

| 612,942 9.4% 

| 598,049 9.4% 
4,669,826 27.3% 
| 7,074,970 |00.00% 


The characteristics of the box office results during the 
third quarter of 2003 can be summarized as follows: 
among the top ten films, there were very few that were 
released during the summer with only Korean films, 
such as, <Singles>, and <Oh! Brothers> managing to 
break into the top ten. Meanwhile, <A Good Lawyer’s 
Wife> placed 8th of the list of top 10 Korean films 
during this period. 
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Film 
Memories of Murder 
My Tutor Friend 
Matrix Reloaded 
A Tale of Two Sisters 
Singles 
My Teacher Mr. Kim 
Oh! Brothers 
Lord of the Rings: The Two Towers* 
Terminator 3: Rise of the Machine 
Hero 


Film 
Memories of Murder 
My Tutor Friend 
A Tale of Two Sisters 
Singles 
My Teacher Mr. Kim 
Ohl! Brothers 
Crazy First Love 
A Good Lawyer's Wife 
Conduct Zero* 
The Classic 


Film 

Matrix Reloaded 

Lord of the Rings: The Two Towers* 
Terminator 3: Rise of the Machine 
Hero 
Catch me if you can 
Chicago 
Pirates of the Caribbean 
Finding Nemo 
Charlie's Angels-Full Throttle 
Bruce Almighty 





First run 
2003-04-25 
2003-02-07 
2003-05-23 
2003-06-13 
2003-07-| | 
2003-03-28 
2003-09-04 
2002-12-19 
2003-07-25 
2003-01-24 


First run 
2003-04-25 
2003-02-07 
2003-06-13 
2003-07-| | 
2003-03-28 
2003-09-04 
2003-06-27 
2003-08-14 
2002-|2-27 
2003-01-30 


First run 
2003-05-23 
2002-12-19 
2003-07-25 
2003-01-24 
2003-01-24 
2003-03-28 
2003-09-05 
2003-06-05 
2003-06-27 
2003-07-| | 


Distributor 
CJ Entertainment 
CJ Entertainment 
Warner Brothers Korea 
Cheongeoram 
Cheongeoram 
Cinema Service 
KM Culture 
Cinema Service 
Cinema Service 
Korea pictures 


Distributor 
C} Entertainment 
C} Entertainment 
Cheongeoram 
Cheongeoram 
Cinema Service 
KM Culture 
Cinema Service 
Cheongeoram 
Cheongeoram 
Cinema Service 


Distributor 
Warner Brothers 
Cinema Service 
Cinema Service 
Korea Pictures 
C} Entertainment 
Korea Pictures 
Walt Disney Korea 
Walt Disney Korea 
Columbia Tristar 
Walt Disney Korea 
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Screens 
54 
54 
102 
2 
58 
60 
5 | 
7 
88 
4/ 


Screen 
54 
54 
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58 
60 
Di 
70 
32 
29 
49 


Screen 
|02 
79 
88 
4/7 
44 
50 
5/7 
43 
of 
3| 


Audience in 2003 
|,912,725 
| 630,937 
| 596,000 
| 017,027 
859,347 
856,538 
002,229 
836,065 
832,457 

805,500 


Audience in 2003 
1,912,725 
| 630,937 
1,017,027 
859,347 
856,538 
Go2,227 
741,029 
633,250 
569,42 | 
564,348 


Audience in 2003 
| 596,000 
836,065 
G52 40/ 
805,500 
Tad 562 
735,890 
696,500 
670,000 
645,472 
638,147 
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<Table 6> 





Summary of the Korean films released 



























































Number Film start of Production Distributor Rating eer Comino 
company Screens September 
ian! Jail Breakers 2002-1 |-22 Director's Home Cinema Service Over I5 [1,152 
release 
Previously Too Young . 
2002-12-06 May Films Cheongeoram Over |8 508 
released 2 to Die 
isin: Sex Is Zero 2002-12-13 Filmz Corp. Showbox Inc. Over 8 4| 545,920 
release 
reviousy’ | Candid Zee 2002-12-27 KM Culture Cheongeoram Over |5 569,42 
released 4 : 
ney H 2002-12-27 B.O.M. Film ee Over!5 11,788 
lreleased 5 Production Co.,Ltd 
| Madeleine 2003-01-10 Free Cinema Over|5 27 [46,482 
2 Double Agent 2003-01 -24 Koo & Film Inc. Showbox Inc. Over |5 361,580 
3 The Classic 2003-01-30 Ege Film Cinema Service Over |2 564,348 
. Korea ; 
4 My tutor friend 2003-02-07 C) Entertainment Over |2 of | 630,937 
Entertainment 
o Blue 2003-02-07 KangleGyu Film A LINE Over |5 61,223 
The Scent Taewon . General 
8 : of Love eee Entertainment epemaOe ic admission ies 
r 7 a ew 2003-02-28 Doremi Pictures atte Over! 5 31 21,740 
0 Show Entertainment 
: The first 
J 8 2003-03-14 Hanmac Films Cinema Service Over 18 7|,646 
= amendment 
: 9 i in 2003-03-28 Fun & Happiness Cinema Service | Over 12 856,538 
g : 
2 
2 10 Tee 2003-04-04 Duson Dream aoe oe 28 38,773 
2 Heaven Pictures admission 
I Pa os 2003-04-04 Sidus Corporation CJ Entertainment | Over!8 32,683 
12 A Little Monk 2003-04-1 Spectrum een || Cie 100,530 
Film Korea admission 
[3 Oh! Happy Day 2003-04-18 HwangkKiSung Films Over |2 4] 280,523 
Jealousy is My ‘nd. 
|4 Middle Nanac 2003-04-18 Cheongnyeon Film CJ Entertainment Over |5 33,583 
E ihe - 2003-04-25 Sidus Corporation | CJEntertainment | Overl5 1,912,725 
Season in MP Aura General 
ne the Sun ene Entertainment admission = See 
7 Mr. Butterfly 2003-04-30 taeven Cinema Service Over!5 173,613 
Entertainment 
I8 The Star 2003-05-0| Star Fruit Cheongeoram Over |2 22,236 
19 Oseam 2003-05-01 Mago 2 Pier SaleG E 25,574 
Entertainment admission 
20 Wild Card 2003-05-16 Cine Film Cinema Service Over 18 550,174 
2I ao 2003-05-16 Dito Entertainment Cheongeoram Over|2 18,237 
from Mars 
Sior| Movies & General 
22 Arirang 2003-05-30 Entertainment Entertainment admission ee a 
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The KOFIC project aimed at providing support for 


ARTPLUS Cinema Network, which is providing more 
opportunities for artistic, non-commercial, and 
independent films to be screened, was first launched 
eight months ago. Currently, there are 12 theaters 
nationwide, including the Hypertheque NADA, 
recognized as ARTPLUS Cinema Network and 
receiving support through KOFIC’s project. 


In short, through this support program, KOFIC 


-The Artistic Films Accreditation Committee (consisting of 7 members) 


provide subsidies to theaters designated as ARTPLUS 
Cinemas to make up for any lost revenues in ticket 
sales caused by the screening of artistic films, and in 
return, these cinemas must screen, at the very 
minimum, the number of artistic films called for by the 
screen quota system. As such, theaters designated as 
ARTPLUS Cinemas must play artistic films for in 
excess of 3/5 of the total screening days, and screen 
Korean artistic films for more than 106 days a year. 
Those ARTPLUS Cinemas that abide by the 


screenquota system are provided with subsidies 


-Films that have completed their screening, are presently being screened, or are expected to be screened In a theater registered with 
the Ministry of Culture and Tourism as an ARTPLUS Cinema, or in theaters designated, in accordance with the Film Promotion Law, as 


ARTPLUS Cinemas by KOFIC. 


-Any person who owns the production or screening rights to a film. 


(Artistic quality @Creativeness, experimentalism, and artistic contribution @Cultural and artistic contribution 


@Application form @I copy of scenario @)I copy of print 


-The submitted documents and film will be screened. However, if a majority of the committee members agree to do so, the screening 


of the film may be omitted. 


-Whenever possible, applications will be screened at the end of every quarter. 





* 





a 





Smile Spring, Summer, Fall, Winter and Spring 


amounting to 15% of the total annual ticket sales for 
artistic films. 

KOFIC’s Artistic Film Accreditation Committee is 
responsible for the accreditation of artistic films. This 
Accreditation Committee is convened at the end of 
every quarter. Any film producer or person who owns 
the copyrights to the screening of a film that has 


already played, or is expected to play, in an ARTPLUS 


2. A review of ARTPLUS Cinemas during the 
first-half of 2003 
Let us now take a closer look at what kinds of films 
were played in those theaters that received support 
from KOFIC during the first-half of 2003, and how 
they did with regards to ticket sales. ‘To facilitate the 


research, this paper focused exclusively on the 4 
ARTPLUS Cinemas in the Seoul area. 




















II 
Cinema, can apply to have his/her film accredited as an . 
artistic film. 5 
5 
<Table I> 
Performance of ARTPLUS Cinemas in the Seoul area During the First-half of 2003 
: Number of Percentage of total 
Section Films screenings Number of seats Ticket sales ite ie eae aiea 
Korean 6 359 46,307 7,048 15 9% 
; 0 
Artistic Films 14.3% 16.7% 13.1% 9.1% 
Artistic Filrns Foreign Lis pile vey 47,829 39.496 
Artistic Films 61.2% 60.7% 61.6% 
Sibel |,674 260, 104 54,877 31.19% 
77.9% 73.8% 70.7% 
Korean Films hd ee ae 22.570 
16.8% 22.1% 22.3% 
ne a 2 114 14,393 S07 
Commercial Films Foreign Films 37.9% 
28.6% 5.3% 4.1% 7.0% 
|7 474 92,205 22 J) 3 
Subtotal 24.7% 
40.8% 22.1% 26.2% 29.3% 
Total 42 2,148 352,309 77,650 22.0% 











* Calculated based on documents submitted by Hypertheque NADA (from January Ist -June 30th), Cine Cube, Lumiere 3, 
and M PARK4 (from April | 6th -June 30th) 


An analysis of the results of these 4 ARTPLUS 
Cinemas during the first-half of 2003 reveals that they 
sold 22% of all tickets for commercial films sold in the 


Seoul area and 22% and 21.1% of tickets sold for artistic 


films. If we take into account that the average market 
share of Multiplexes in the Seoul area in 2002 was 40%, 
and the market share of regular theaters was 21% over 


that same period, it becomes evident that ARTPLUS 
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Cinemas are really not that far behind the competition. 
However, ARTPLUS Cinemas only accounted for 15% 
of tickets sold for Korean artistic films, coming in well 
behind their main competitors.As such, its is safe to 
argue that, given the number of films screened, number 
of screenings, and the size of the audience, these 
ARTPLUS Cinemas placed more importance on 


foreign artistic films than on Korean artistic films. 


Of special note, despite the fact that the screen 
quota system calls for Korean artistic films to be played 
30% of the total screening days (106 days a year), these 
Cinemas, on average, only screened Korean artistic 
films for 17% of the time (with regards to the standards 
used to count the number of screenings, in the case of 
the ARTPLUS Cinemas it was very difficult to estimate 
the actual number of screenings of Korean artistic films 
based simply on the number of screening days because 
of the spread of the practice of screening two different 
films in one day). 

The total number of films screened by these 
ARTPLUS Cinemas was larger than the number 
screened by regular cinemas. During the first half of 


2003, there were a grand total of 118 films played in 


<Table 2> 





Korean movie houses, with the films released the 
previous year, but still playing in 2003, included in this 
total (please refer to <Table 2>). Overall, nearly one third 
(42 films) of the total films screened were played in the 
ARTPLUS Cinemas. These results can be explained by 
the fact that many films were re-screened in ARTPLUS 
Cinemas on a short-term basis following their first run 
in regular cinemas, and that many others were screened 
as part of what can be referred to as “film bundling”, 
that is, several films played the same day. 

The use of such unorthodox screening methods as 
the re-screening and bundling of films most likely stems 
from the fact that there were very few artistic films 
released in ARTPLUS Cinemas. With the exception of 
such films as, <Etre et avoir>, <Bollywood/ Hollywood>, 
and <Better Than Sex> imported by the Dongsoong Art 
Center, which manages the Hypertheque NADA, and 
the Baekdudaegan, which manages the Cine Cube, most 
artistic films were released in regular cinemas. Thus, in 
most cases, the ARTPLUS Cinemas re-screened these 
films immediately after their first run in regular cinemas 
or as part of a film bundle once a certain period of time 


had passed. 
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Number of films screened 


Total number of admissions 


Number of screens 


18 20,163,546 250 


Source: www.kofic.or.kr, Korean Film Database, A Review of Korean films for the first-half of 2003. 


- 


« 
> 28 as ~ 
en a Oe ee Se PE SS ee 5 
ee a re - 5 ~— _- - 
DADA AARAAADSA + a > 7 
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Based on the results of the above-mentioned 
analysis, the characteristics of the artistic films 
screened by the ARTPLUS Cinemas during the first- 
half of 2003 can be summarized as follows: 

First, the majority of films screened by the 
ARTPLUS Cinemas were foreign artistic films, with 
Korean artistic films accounting for a small percentage 
of the overall total. Second, the practice of releasing 
first run artistic films in ARTPLUS Cinemas has failed 
to take root. Third, the practices of screening two 
different films in the same day and of bundling films 
were prevalent in ARTPLUS Cinemas. Lastly, the 
number of people who went to see Korean artistic 


films was very low. 


3. ARTPLUS Cinemas: awaiting the day 
when they will play their intended role in 
promoting artistic films 

When the project to support ARTPLUS Cinemas 
was first introduced, everyone was aware that it would 
take some time before the screening of Korean artistic 
films began to increase. In fact, there were many who 
from the very beginning felt that the decision to make 

these Cinemas play Korean artistic films for 106 days a 

year was not based on the actual state of the 


production of Korean artistic films. As such, it was 


widely believed that, due to the lack of Korean artistic 
films, the ARTPLUS Cinemas would be hard-pressed 





to abide by the screen quota system. 

Further compounding matters, many films, such as, 
<Smile>, <The Road Taken>, and <Invisible Light>, 
which were completed a long time ago, were unable to 
find any cinemas willing to screen them. This is the 
crux of the problem: while ARTPLUS Cinemas assert 
that there are no Korean artistic films to be played, 
artistic film producers insist that there are no outlets 
for their films. Couldn't ARTPLUS Cinemas actively 
participate in the direct distribution and screening of 
these artistic films? 

Most Cinemas are usually very passive when it 
comes to making decisions on first run films. ‘Tersely 
stated, the decision to screen a film is not made until 
film suppliers actually begin to undertake some of the 
steps of the distribution process, such as, making 
decisions on the date of the first run and on how to 
advertise the film, for them. The same holds true for 
the ARTPLUS Cinemas. These Cinemas, with the 
exception of the Cine Cube, and Hypertheque 
NADA, do not have any internal organizational 
structure to carry out tasks related to the selection and 
advertising of films. As such, there is a need for 
someone to step forward and carry out distribution 
related tasks, such as deciding on a date for the first 
run of a film, or how to market the film in question. 
Sadly, no one is performing that role when it comes to 


Korean artistic films. Thus, it can easily be argued that 
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ARTPLUS Cinema Network’s way to... 


the reason why very few Korean artistic films are 
being screened in the ARTPLUS Cinemas is not 
because that there is a lack of artistic films, but rather 
because there is no one to distribute these artistic 
films within the film market. 

It was based on the above-mentioned analysis that 
a decision was taken to carry out an experiment 
aimed at distributing artistic films to be screened in 
the 1o ARTPLUS Cinemas. As part of this effort, the 
Dongsoong Art Center released <Mudang: 
reconciliation between the living and the dead>, 
which is a documentary directed by PARK Ki-bok, 
on September 5th, 2003 at the Hypertheque NADA. 
Moreover, the Dongsoong Art Center plans to screen 
this film at Theater 2.0, DMC in Busan, Cinema 
Gwangju, and Filmtong in Daegu (Cine Asia 2). For its 
part, Cheongeoram plans to have the first run of 
<The Road Taken> directed by HONG Ki-soon, 
which is about a prisoner who has received the life 
sentence, take place in the ARTPLUS Cinemas. It is 
increasingly becoming evident that the process of 
distributing these artistic films will proceed 
differently from that of commercial films with regards 
to the booking of cinemas, advertisement methods, 
how to procure and administer the marketing 
expenditures, as well as decisions related to 
distribution fees. As such, the result of these 
experiments should be used as the foundation for 
future research on this subject. 

KOFIC must also play an important role in 
increasing the opportunities for Korean artistic films 
to be screened in theaters. 

First, KOFIC should introduce an accreditation 
system that allows for films to be accredited prior to 
their first screening in order to simplify the 
scheduling of artistic films in ARTPLUS Cinemas. 
Presently, it is possible for a film producer to apply for 
accreditation prior to the film’s release in theaters. 


However, due to film producers’ poor understanding 





of the present accreditation system, and the 
difficulties associated with the film screening process 
for unreleased films, films are rarely accredited before 
they are released. In addition, the accreditation 
process should be opened up to provide more 
opportunities for films to be accredited, through such 
means as holding the process on a monthly basis 
rather than the current four times a year. Moreover, it 
is necessary to establish a program designed to 
provide support for the P&A costs of artistic films. 

There is also a need for the producers of artistic 
films seeking to have their films released in the 10 
different ARTPLUS Cinemas to manage the size of 
the pure production costs, keeping in mind that the 
likely profits for such films arising from the ticket 
sales recorded in these cinemas will in all likelihood be 
under 300 million won (these 15 cinemas have a 
capacity of 150 seats, screen their films 5 times a day 
for 4 weeks, and sell on average 30% of their tickets 
for these showings). Moreover, once the film 
production process has completed, film producers 
should apply to have their films accredited as art 
films. 


Should these experiments prove to be successful, 
some of the above-mentioned problems currently 
faced by ART'PLUS Cinemas, such as, the need to re- 
screen and bundle films, would be resolved to a 
certain degree. Furthermore, ARTPLUS Cinema 
Network brand launched by KOFIC in September to 
advertise the ARTPLUS Cinemas, will be exhibited in 


PLUS Cinemas as well as in film related magazines. 


KIM Hyoun-soo, 
Domestic Support Section 3 
(myear@kofic.or.kr) 
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PPP 2003 Panel Discussion 
Case Study on Korean Big E : 





: October 4th, 2003, 14:00~ 15:30 
: Panorama Room, the Busan Paradise Hotel 
: OH Dong-jin 
: KIM Sung-beom (Tube Entertainment) 
CHA Sung-jae (Sidus Corporation) 
Iseki Satoru (Representative of Hak Company, producer of <Crying Game>, and <Smoke>) 
Philip Lee (October Pictures, producer of <Hero> and <Crouching Tiger, Hidden Dragon>) 


Some 200 people gathered to participate in the 
PPP (Pusan Promotion Plan) Seminar entitled “The 
Present and Future State of Korean Blockbuster 
Films”, which was held during the last Busan 
International Film Festival. The big budget films 
which went into production after 2000 have served 
as a sign of how the Korean film industry is 
developing, provided insight into how much 
production costs have increased, and into just how 
much the profitability of such films has decreased. 
KIM Sung-beom of Tube Entertainment, 


summarized his experiences with the production of 
blockbuster films as follows, “I feel as if I have 
become a criminal...” The blockbuster films produced 
by his company, such as, <z00o9 Lost Memories>, 
<Resurrection of the Little Match Girl>, <Tube>, and 
<Natural City>, have emerged as representative 
examples of the struggle to obtain additional finances 
to cover the ever rising production costs. What do 
blockbusters mean to the Korean film industry? This 
question was at the center of this seminar held to 


search for measures to increase the international 
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competitiveness of Korean blockbusters, a seminar 


which was at times very serious and passionate. 


Significance of Korean Blockbusters 
Films in which more than 5 billion won of 
production costs have been invested in are usually 
categorized as blockbusters. However, this can be 
regarded as the Korean definition of the term. In 2002, 
the average production cost for Hollywood 
blockbusters was over 1 trillion won. The Korean 
concept of blockbusters is merely an unclear term used 
to refer to those films in which bigger budgets than 
what is usually allotted for domestically made films are 
employed. As such, what kind of role can big budget 
films play within a Korean film industry that is highly 
dependent on its domestic market? When asked about 
this, KIM Sung-beom answered that it is necessary to 
ensure a steady base of filmgoers and to create a varied 


viewing culture by producing diversified films. 


However, another point brought out by KIM Sung- 
beom is that Korean blockbusters have in fact become 
blockbusters in the actual sense of the word, as a result 
of the failure to employ rational production methods. In 
order to establish a strategy for Korean blockbusters, it 


is essential to introduce a packaging level in which all 


2009 Lost Memories 


the factors of production needed to make a blockbuster 
can be assured. In this regard, KIM Sung-beom had the 
following to say, “All the films which were invested in 
during the second-half of the year 2000 were released at 
the same time due to their failure to keep production 
schedules and properly manage related budgets”. In 
other words, production costs exceeded expectations 
because of a lack of production know-how when it 
comes to blockbusters, and because of the inability to 
properly manage the production schedule. KIM 
stressed; despite the fact that this process of trial and 
error had come at a remarkable cost “My company and 
I still learned a lot and have accumulated lessons on 
how to make blockbusters.” Regardless, these 
accumulated experiences could only have helped them 
effectively manage their budgets if they had produced 
one or two blockbuster films a year as they originally 
planned. For his part, Philip Lee pondered whether 
Korean blockbusters had an artistic value equivalent to 
the amount invested in them. Lee pointed out that in 
the case of Korean films, the actual shooting time (4-5 
months) is much too long when compared with the 
time needed to shoot American and Chinese films (70- 
80 days), and that the production schedules for Korean 


films are not well managed. 








One of the biggest reasons why blockbusters are 
produced is industry-related. Blockbusters are often 
made based on the belief that a film that has 
international appeal can overcome the limitations of the 
domestic film industry. The biggest problem of Korean 
blockbusters is that it is difficult to reach the break- 
even point solely in the domestic market. If 4 billion 
won is invested, at least 2 million tickets should be sold 
in order to reach the break-even point. Therefore, the 
makers of blockbusters must take the overseas market 
into consideration when deciding on production costs 
and sales. The film <Taegukgi> is the biggest 
blockbuster produced to date, with some 13 billion won 
in production costs invested. To reach the break-even 
point solely through domestic sales, more than 7.5 
million people should go to see this film. Thus, this film 
cannot be profitable in the domestic market without 
breaking all existing box office records. Some of the 
suggestions that were presented during the PPP 
seminar with regards to the resolution of problems 
associated with Korean blockbusters include the need 
for advanced planning, the maintenance of a rigid 
shooting schedule, the proper management of related 
budgets, the assurance of a transparent market 
structure, the need for pre-sales overseas, and for the 


introduction of completion bonds. 


Pre-sales in overseas markets and 
completion bonds 


70% of Korean films are exported to other Asian 


countries, with Japan accounting for over 40% of this 
total. Therefore, it is important to produce films that 
can be understood in other Asian countries. Here, KIM 
Sung-beom of Tube Entertainment had the following to 
say, “it feels like 70% of the overseas profits are created 
in the Japanese market.” Therefore, there is a need to 
establish a plan aimed at recouping all, or part, of the 
original investment through overseas sales, especially for 
big budget films. As the cost of distributing American 
films in Japan is quite high, there is a large demand for 
blockbusters similar to Hollywood ones. The majority 
of Korean blockbusters produced to date have been 
action films, which use spectacular scenes to lure the 
audience, and there is a potential market for such films 
in Japan, China, as well as in some European countries. 
Should the Korean film industry make use of this aspect, 
pre-sales overseas could emerge as a good way of 
offsetting the dangers of producing blockbusters, while 
also helping to attract overseas investment. The most 
representative example of such a case is the film <Tube>, 
which posted the highest amount of export earnings 
during the first-half of 2003. While this film did not do 


very well in the domestic market, 70% of the original 
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production costs were recouped by exporting the film, a 
film that was felt to have potential in the overseas 


market because of its Hollywood style of filming, 


The makers of the <The Assassin>, a film which was 
felt to have a strong possibility of succeeding overseas, 
were able to obtain bank loans because of pre-sale 
contracts, and to become the first to receive funding in 
the form of bonds. Satoru, the producer of <The 
Assassin>, stated the following, “While the film, <The 
Assassin> was produced using the funds acquired from 
international pre-sales, the main focus remained on 
producing a purely Chinese style of film.” In other 
words, he strived to produce a film that could play well 
in both the domestic and Asian film markets, rather 
than trying to produce an international film. It was this 


approach that attracted overseas investors. 


With regards to the possibility of attracting 
international investment, Cha Sung-jae pointed out that 
the Korean film industry is still in its infancy when it 
comes to financing techniques. Cha stressed that rather 
than trying to attract international financing the old 
fashioned way, the Korean film industry should be 
trying to obtain international funding by co-producing 
films with a story that is familiar and interesting to the 
people of other countries, like <Yeokdosan> or films 
that can attract interest even in the US. and Hong 
Kong, such as <Shadow of Arms>. The film <One Fine 
Spring Day>, which was jointly produced with Applause 
Pictures of Hong Kong and Shochiku Films of Japan, is 
widely perceived as representing a first stage joint 
production, and as such the possibility of it acquiring 


international funding remains very low. 


Therefore, what strategies should be employed to 
promote the pre-sales of Korean films overseas and in 


the Asian market? Satoru, the producer of <The 


The Present and Future of Korean Blockbuster Films 





Assassin> summarized the reasons for his success in the 
pre-sale of his film overseas as follows: First, the 
director, Chen Kaige has a very good reputation 
internationally. Second, the scenario and translated 
script were excellent. Third, his individual networks 
were strong. In short, as the planning of the film was 
attractive to overseas investors, he was able to sign pre- 
sale contracts in Japan, Taiwan, and Hong Kong. The 
banks recognized these contracts as collateral and lent 
him the necessary funds. In addition, Satoru added that 
it is very important to wisely choose distributors when 
exporting a film overseas in order to establish the 
required networks, and to also promote the film in the 


domestic market. 


As seen from the above, there has been an increased 
interest in Korean film abroad. However, foreign 
financing organizations remain unwilling to recognize 
pre-sale contracts signed with Korean producers. In 
addition, as Korean financers are not interested in 
providing loans based on pre-sale contracts, it is difficult 
for film producers to secure loans from banks; a fact 
corroborated by KIM Sung-beom: “Korean banks do 
not recognize pre-sale contracts, they only like real 
estate.” When asked about constructing an 
international sales network, Philip Lee responded that 
such a process takes time and that much experience 
must be gained along the way. He went on to add that 
even Hong Kong has difficulties securing loans, and that 
as such, there is a need to develop new methods to 


assure the funds needed to produce films. 


One point that was repeatedly brought up was the 
need to establish a completion bond system, a system 
commonly used in Hollywood to attract the funds 
necessary to produce a film. There are two cases where 
such completion bonds can play an important role: 


when the production of a film must be stopped due to 





accidents and when, because of unexpected production 


costs, it becomes impossible to produce a film within 
the allotted budget. As such, while a producer obtains a 
completion bond to protect himself/herself against 
accidents and unexpected production costs, bond 
insurance companies and banks agree to provide these 
additional funds and in return collect their investments 
by taking a certain percentage of the profits from the 
box office. However, as the production of Korean 
blockbusters is often more expensive than originally 
expected, because of the inability to keep the original 
shooting schedule, investors are forced to continue to 
increase their investment as it is really hard to pull the 
rug out from a film in the middle of the production 
process. This, in the end, often leaves investors with 
significant losses. However. using completion bonds can 
prevent such cases from arising. To recapitulate, 
completion bonds provide producers with necessary 
funds, and investors with attractive investment outlets 
and stable places to invest in. Moreover, the insurance 
company can use its influence to force the producer to 
complete the film in the agreed upon timeframe. To 
date, no completion bonds have been used in the 


Korean film industry. 


Change this crisis into an opportunity 
The biggest asset of the Korean film industry 
currently is the vitality of the domestic market. This 
strength can provide Korean films with an opportunity 
as well. In this regards, Satoru had the following to say, 
“While it is true that there is a need to internationalize 
the financing structure, the nationality and personal 
characteristics of a producer are still important even 
under such an international cooperation system.” Philip 
Lee also pointed out the importance of a producer’s 
nationality. “We had no intention of competing with 
Hollywood films when we produced <Hero>, and < 


Crouching Tiger, Hidden Dragon>. Rather, the strategy 


was to produce films that could be understood by all 
Asian viewers, a factor that wound up giving these films 
international appeal.” For his part, CHA Sung-jae 
mused, “The possibility of obtaining investment from 
Japan for <Lost Memories> was very small. In our case, 
the reason why Japanese actors were used was to 
increase the film’s sense of reality.” In other words, a 
scenario or packaging should not be tinkered with to 
attract overseas investment. Films that have been 
successful in the domestic market, such as <Shiri>, and 
<My Sassy Girl>, can also succeed in the overseas 
markets. One of the present practices employed to 
increase the possibility of this coming to pass involves 
increasing the number of overseas investors and making 
them investment partners at the planning level, rather 
than granting them distribution rights after the 
completion of the film, in order to offset the high price 
of copyrights for Korean films. 


This seminar, held amid an atmosphere of 
skepticism about the future of Korean blockbusters as a 
result of the recent failure of <Natural City>, served, as 
a forum for discussions on the outline of the 
infrastructure the Korean film industry should create, 
as well as on the institutional mechanisms that should 
be prepared. The history of Korean blockbusters is 
short. As such, it is still too early to reach conclusions 
on their future based simply on the failures that have 
occurred to date. As a result of the rapidly changing 
industrial environment and changes in the market, 
various techniques will emerge. Therefore, the potential 
of Korean blockbusters should be reevaluated further 
down the road. Until then, we need to continue learning 


from our mistakes and experiences. 


KIM M:-hyun, 
Director of Policy Research & Development 
(kmeehyun@kofic.or.kr) 
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Main Cast KIM Jong-ki(KIM Sun-myung), 
AHN Suk-hwan(OH Tae-shik), 
GOH Dong-eub (CHOI Jong-man), 
CHOI Il-hwa(AHN Hak-sub) 
Exec. Producer PARK Keon-seop, HONG Ki-seon 
Producer KIM Shin-hee, JUNG Sung-hun 
Screenplay LEE Meang-you 
Cinematography OH Cheong-ok 
Editing LEE Eun-su 
Lighting LEE Min-boo 
Music CHOI Yoon-sang 
Recording NOH Cheun-gil 
Art HAN Nam-kyu 
Costumes GO Yun-mi 
Make-up LEE Young-mi 


Production Budget US$ Im 
Supported by the KOFIC Financial Support 


Program(2000) and Subtitle & Print Production 
Support Program(2003) 
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53-11 Hyehwa-dong, Jongro-gu, Seoul 110-530, Korea 


Tel: +82-2-3672-9721 Fax: +82-2-3672-9722 


Website: www.45years.com 


2F1., Mi-Seung bldg., 609-1 Shinsa-dong, Gangnam-gu, Seoul 135-120, Korea 


Tel: +82-2-3446-2370 Fax: +82-2-3445-6230 
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A simple 24 year old young man, KIM Sun-myung On the day of 
independence, he chooses North after being drawn to the Equal for 
All ideology. But he is captured by the UN and received 15 years in 
prison, death sentence, and back to life imprisonment. A new chief 
becomes in charge of the leftists in prison. Using cruel violence and 
torture, he forces them to write the letter of conversion. Kim Sun- 
myung is given the opportunity to start his life anew with just a 


piece of paper. However, despite the violence and hunger, he resists. 
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8th Pusan International Film Festival The PSB Award(Audience 
Award) 
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1989 <May 80-Dreamy Land> 
1992 <The Sorrow, like a withdrawn dagger, left my heart> 


2000 <The Wind blows> 
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1-151 Shinmunro 2Ga, Chongro Gu, Seoul, 
110-062, KOREA. 

Tel: +82- 2 -737 -1185 

Fax: +82- 2 -737- 1184 


Website: www.mirovision.com/index2.html 


E-mail: shincine@shincine.com Website: wwwshincine.com 


A7HS / seu-ken-deul 
2003, 35mm, color 
Directed by LEE J-yong 


Main Cast BAE Yong-jun(Jo-won), 

LEE Mi-sook(Lady Cho), 

JEON Do-yeon(Lady Sook) 
Exec. Producer LEE Kang-bok 
Producer OH Jung-wan 
Co-Producer LEE Eu-gene 
Cinematography KIM Byung-il 
Production Designer JUNG Ku-ho 
Costumes JUNG Ku-ho 


Production 


b.o.m Film Production Co., Ltd. 


2F1., Soseok Bldg., 81-10, Cheongdam 
2-dong, Gangnam-gu, Seoul, Korea 
Tel: +82-2-34.45-6199 

Fax: +82-2-3445-6192 

E-mail: webmaster@filmbom.com 
Website: wwwfilmbom.com 


Korean Films in Prospect 
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Synopsis 

Chosun s most infamous Casanova, an irresistible temptress, and a 
virtuous widow get entangled in provocative and dangerous liaisons. 
Lady Cho is a devoted wife on the surface but she secretly entertains 
herself with sexual conquests. On the other hand, her younger 
cousin Jo-won is accomplished both as a scholar and in martial arts, 
but rejects a high government post, disdaining the hierarchical and 
patriarchal conventions of the time. He indulges in the pleasures of 
the flesh with as many women as he can seduce. Jo-won and Lady 
Cho become co-conspirators in a high-stakes game of love and 
intrigue while hiding their true feelings for each other. 


Director’s Filmography 
1998 <An Affair> 
2000 <Asako in Ruby Shoes> 


International Sales 
Cj Entertainment 


11FL, Cheiljedang Bldg., 500, Namdaemun-ro 
5-ga, Jung-gu, Seoul,100-802, Korea 

Tel: +82-2-726-8290 

Fax: +82-2-726-8291 

E-mail: infofilm@cj.net 
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Main Cast JUNG Jin-young, 

PARK Joong-hoon, 
Exec. Producer KANG Woo-suk 
Producer LEE Jun-ik 
Screenplay CHOI Suk-hwan, JO Chul-hyun 
Cinematography |I Gil-ung 
Editing KIM Sang-bum 
Lighting HAN Gi-up 
Music OH Suk-jun 
Art KANG Sung-yong 
Costumes CHA Sun-yung 
Make-up KIM Hae-ryun 


603, Younghan Bldg., 59-23, Chungmu-ro 3-ga, 
Jung-gu, Seoul, Korea 

Tel: +82-2-2264-2946 

Fax: +82-2-2264-2949 

E-mail: CNW D@unitel.co.kr 





Synopsis 

General KIM Yoo-shin of Shilla attacks Baekjae, and King Euija of 
Baek-jae asks Gyebaek to take care of General Kim. Gyebaek 
attacks him indiscriminately. Kim Yoo-shin decides to sacrifice his 


young soldiers in this historic battle. 
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LEE Joon-ik established Cinecity in 1987, and established Cine 
World in 1993. In 1993, he debuted with <Kzd Cop> and produced 
and distributed <The Spy> and <Hi, Darma> 


1993 <Kzd Cop> Director / Producer 
1999 <Ihe Spy> Producer 
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5FL, Yeoksam Bldg., 824, Yeoksam-dong, 
Gangnam-gu, Seoul, 135-080, Korea 

Tel: +82-2-2192-8733 

Fax: +82-2-2192-8790 

E-mail: rachel@cinemaservice.com 


Website: www.cinemaservice.com 











Main Cast SHIM Hye-jin(Mi-sook) 

Exec. Producer KIM Dong-joo 

Producer YU Young-shik, KANG Sung-kyu, 
PARK Ki-hyung 

Screenplay SUNG Ki-young, PARK Ki-hyung 

Original Story SUNG Ki-young, PARK Ki-hyeong 

Cinematography OH Hyun-je 

Editing HAHM Sung-won 

Lighting LEE Chul-oh 

Music CHOI Man-shik 

Recording SON Gyoo-shik 

Art KANG So-young 

Costumes KIM Hee-jin 

Make-up KIM Jin-sook 


Release Date October 2003 
Production Budget US$ 2.2m 


Supported by the KOFIC Subtitling and Print 
Production Support Program 
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401, Heebong Bldg., 598-1, Shinsa-dong, 
Gangnam-gu, Seoul, 135-120, Korea 

Tel: +82-2-541-1681 

Fax: +82-2-541-1685 

E-mail: dadafilm@yahoo.co.kr 


Mi-sook is married to Do-il, an obstetrician. She’s living a 
happy life with her husband and father-in-law, but they failed 
to have a baby for years after they got married. Instead, they 
adopt Jin-sung. Mi-sook, Do-il and Jin-sung get along with 
each other quite well, until Mi-sook finally becomes 
pregnant and gives birth to a baby boy. Jin-sung begins to feel 
neglected by his family. He shows an unusual affection 
toward an acacia tree in their garden. One rainy night, Jin- 
sung overhears his grandmother telling Mi-sook to send him 
back to the orphanage. He runs out of the house and 
disappears. After that, the acacia tree comes into full bloom, 
filling the whole house with the deep scent of acacia flowers. 


Strange things begin to happen. 


ry 1 raAtrTARr Pan = | madcrarnhy 
Director’s Filmography 
So : i 


2000 <Secret> Director / Screenplay / Produce 
1998 <Whispering Corridors> Director / Screenplay 
1996 <Expansive Delusion> Short film Director / Screenplay 
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3F 1, Incline Bldg., 891-37, Daechi-dong, 
Gangnam-gu, Seoul, 135-280, Korea 
Tel: +82-2-538-0211 

Fax: +82-2-538-0479 

E-mail: yjsuh@cineclickasia.com 


Website: www.cineclickasia.com 
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O|ICHSt SAt/ Wi-dae-han Yoo-san 
2003, color 
Directed by OH Sang-hoon 


Main Cast YIM Chang-jung(Chang-sik), 
KIM Sun-ah (Mi-young) 

Exec. Producer LEE Kang-bok 

Producer SONG Chang-yong 

Cinematography LEE Seok-hyun 

Production Designer HWANG Chang-rok 


Production 
Cj Entertainment 


11F1., Cheiljedang Bldg., 500, Namdaemun-ro 
5-ga, Jung-gu, Seoul, 100-802, Korea 

Tel : +82-2-726-8492/8293 

Fax : +82-2-726-8291 

E-mail : yong23@cj.net / bkim@cj.net 


Website : www.cjent.co.kr 
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Synopsis 

Chang-sik is a shameless freeloader who has lived in his older 
brother s home for the past two years. Mi-young faults her 
appearance for her repeated failures in open auditions for 
television talent. Residents of the same neighborhood, the two 
happen to witness the elderly Mr. HWANG'’s traffic accident 
together. Mr. Hwang, the chairman of a major corporation, jogs 
everyday to stay healthy in his quest to find the child he lost 20 
years ago. Chang-sik and Mi-young report the accident. Mr. 
Hwang’s son finds out about his father through this, but only 
atrives in time to his father’s dead body in the hospital. Still, he 
is grateful and he invites Chang-sik and Mi-Young to his home 


to give them a reward. 


Director’s biography 

Born in 1967, OH Sang-hoon majored in Film at Chung-ang 
University. He was an assistant director of GUN AND GUN 
and BORN TO KILL 


International Sales 
Cj Entertainment 


11FL, Cheiljedang Bldg., 500, Namdaemun-ro 
5-ga, Jung-gu, Seoul, 100-802, Korea 

Tel : +82-2-726-8564 

Fax : +82-2-726-8291 

E-mail : infofilm@cj.net 


Website : www.cjent.co.kr 





